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1. Co-Creation with youth communities
Actively involves young people in designing tourism
experiences through hackathons, idea labs, and

co-creation workshops, ensuring that tourism
offerings reflect new trends and expectations.




2. Digital storytelling
Use social media, short form video, and
immersive content (e.g. reels, vlogs,
microdocumentaries) to promote
authentic local stories and attract younger
audiences.




3. Pop-Up and temporary experiences
Encourage seasonal or mobile tourism
concepts such as pop-up cafes, forest
cinemas, or temporary cultural events that
create unique and shareable experiences.




4. Gamification of tourism
Develop interactive trails, challenges, and
digital quests (e.qg. app based scavenger
hunts) to engage visitors in a playful and
educational way.




5. Youth led green startups
Support young entrepreneurs in launching
sustainable tourism businesses, such as

eco guiding services, zero waste cafes, or
bike tour initiatives.




6. Sustainable event culture
Promote eco friendly festivals and events

designed by young organizers, focusing on
zero waste, local sourcing, and low
environmental impact.




7. Remote work and “Workation”
tourism

Develop infrastructure and packages for
young professionals combining remote
work with rural experiences (co-working
spaces, nature based wellbeing activities).




8. Local lifestyle experiences
Shift focus from traditional sightseeing to
immersive experiences such as farm stays,
craft workshops, or “day in the life”

activities hosted by locals.




9. Green mobility experiences
Turning sustainable transport into part of

the experience (cycling routes, canoe trips,
train based itineraries), making the journey
itself attractive and low impact.




10. Peer to Peer promotion and

micro-influencers
Engage local and visiting youth as ambassadors

who promote the region through authentic
content, helping build trust and visibility among

younger audiences.




